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SINGLE WOMEN BUYERS OUTPACE MEN:
KEY REASONS WHY

Lately, there have been questions around two statistics surrounding women purchasing homes: why 

women are more likely than men to buy homes, and how their financials compare to those of single 

men buying homes. The answers are worth looking into. 

Women have been second only to married couples in the homebuying market since NAR started data 

collection on the topic in 1981. What is striking about this statistic is that it wasn’t until 1974 that 

women had federal protection, enabling them to obtain a mortgage without a co-signer. Prior to the 

passage of the Fair Housing Act’s prohibitions against sex discrimination in housing-related 

transactions, and the protections of the Equal Credit Opportunity Act, it was commonplace for a 

woman to need a male relative as a co-signer. 

An easy explanation for the rise in single-women buyers is the drop in the share of Americans who are 

married. Using Census data, in 1990, 59% of the American adult population was married. Today, that 

number stands at just 52%. Comparing the chart of recent homebuyers with that of the overall 

population, the trends mirror one another.

But then why are women buying homes and men are not? For that answer, it’s best to look at 

motivation for buying. Both male and female buyers are likely to say they desire to own a home of their 

own, but nearly twice as many women say they’re purchasing a home to be close to friends and family. 

When NAR collects data on whether a buyer is single or married, one data point not collected is 

whether the buyer was once married and is now widowed or divorced. In both scenarios the proximity 

to friends and family may be important to women. 

Single-women buyers are more likely to purchase a home with a child under the age of 18 and are more 

l ikely to purchase a multi-generational home (housing adult siblings, adult children and/or 

grandparents). These family obligations may make purchasing a home more attractive to a single-

woman buyer, as she has the need for stable housing on a continual basis.

The second major question posed is related to finances. Single-women homebuyers typically purchase 

a home at a household income of $65,000 compared to single men at $78,000. While the median male 

income does not match that of married couples or unmarried couples, single-men buyers do have more 

buying power than single-women buyers. 

When women do purchase homes on their own, they are l ikely to purchase homes that are at a lower 

price point compared with those of single men buyers. The median purchase price for single men was 

$249,000 last year, compared to $230,000 for single women. While the price difference may not be a 

gamechanger for an individual buyer, in an environment where prices are experiencing double-digit 

year-over-year gains and inventory is historically low, finding an affordable property could be arduous. 

Stil l, women are in the market, successfully making home purchases. 


