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VALENTINE’S DAY OFFERS 
OPPORTUNITY FOR REALTORS®

One of the keys to having a full pipeline 
of referrals is staying in touch with past 
clients. Smart real estate professionals 
do that by developing regular channels 
of communication. Newsletters, birthday 
cards and occasional phone calls all have 
their place. But the fun and friendship of 
holidays like Valentine’s Day provide 
unique opportunity to show some love 
and ingenuity and increase your brand 
awareness.

No matter your budget, here are five 
sweet ways to up your marketing game 
as Valentine’s Day approaches:

• Send a hand-written note – Remind 
past clients how much you 
appreciate them with a hand-
written note tucked into a 
Valentine’s Day card or decorated 
with Valentine stickers. If your 
budget permits, include a $5 of $10 
gift card for a sweet treat at a local 
ice cream or candy shop.

• Take a walk – Walk through a 
neighborhood where you are well-
known – or would like to be well-
known – and drop off a business 
card and a chocolate heart at each 
home.

• Raffle off a romantic dinner – Host 
an open house the weekend before 
Valentine’s Day. Elevate the occasion 
with an offer to win a romantic 
dinner for two at a local high-end 
restaurant and increase attendance 
by encouraging your followers to tag 
their spouses and loved ones on 
social media posts. Award the 
winner at the end of the day.

• Hold a themed contest on social 
media – Valentine’s Day is not just 
for lovers. Create a social media 
post inviting entries of 50 words or 
less on “What My Dream House 
Looks Like.” Award the selected 
winner with a dinner for two, a spa 
day, or a gift card at a local florist –
and follow up when you can match 
the writer with the house.

• Spread love through charity - One 
of the most fulfilling and effective 
Valentine’s Day promotion ideas to 
show that you care by donating to a 
local charity. Create a blog 
explaining why you chose it and 
encourage clients and prospects to 
do the same. Alternatively, ask them 
via social media to nominate a 
charity of their choice and donate to 
that one.


	Slide Number 1

